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If money doesn’t make us happy, why do
we act as if it does

Journal of Economic Psychology, 2008
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演示者
演示文稿备注
孔子在日常生活中身体力行 , 严守礼所规定的标准 。
在服饰 方面 , 孔子强调合礼 、协调 、方便 、实用即为美 。
按等级消费的思想成为儒家的正统思想 , 其实不过是封 建等级制度在消费问题上的反映而已 。他认为如果越级消 费 , 对于专制集权社会来说会带来权力下移 、政治动荡等问题 。
孔子上述的种种思想 , 正反映了他所处时代的特征 ——— 生产力落后 , 产品不足的自给自足的小农经济 。
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演示者
演示文稿备注
一是提倡按功受禄 , 而不是按世袭等级 ; 二是把民生状 况作为衡量统治者消费行为奢侈与否的重要标志 
) 
孟子从分工 、交换的必要性 , 从体力劳动与脑力劳动都是劳动 , 都会产生有益的社会效果 , 进而论证了脑力劳动者同物质财 富生产者一样 , 更应该获得报酬和物质享受 。 
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演示者
演示文稿备注
荀子的消费观点同孔子一样 , 也是崇尚节俭 。他把节俭 看作是和自然进行斗争的一种手段 。
同时他还认为今日之节俭所 从备将来之消费 。
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演示者
演示文稿备注
在亚氏看来 ,拥有适当的外在的善 ,对于幸福来说是必要的。外在的善不等于幸福 ,但是 ,幸福需要
适当的外在的善。这正如一个贫困潦倒、 衣不蔽体的人 ,不可能说他是幸福的一样。
亚氏的幸福观又被称为 “自我实现论” 或 “完善论”,也被后人称为积极进取的幸福观。
亚氏在论述德性时说 ,德性表现为慷慨和大方。慷慨犹如在财富的接受和给予上的中间性 ,大方是人们为了高尚(高贵)而花大量的钱。
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演示者
演示文稿备注
孔子：以小农经济(自然经济)为基础的‘农本商末’的经济结构; 以父系单系家长权威为轴心的宗法等级制的社会结构,‘家族主义’文化同样制约着经济领域的人际关系和经营模式; 以及高度集权的‘传统型’ 的君主统治
结构, 政治、经济一体化,‘国家主权是最高产权, 民间私有产权始终没有制度化的法律保障。
古希腊商品经济发达、交易繁忙, 海外市场、金融事业蓬勃。在梭伦改革以后, 随着商品经济的发展, 财富和
门第的关系开始分离。
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If money doesn’t make us happy, why do we act
as 1f it does?
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Abstract

Research on income and subjective well-being shows that among the non-poor, increased income
has little or no lasting impact on happiness. Yet the desire for more income remains a powerful
mative among many people at all income levels. 15 this simply because many people are misinformed
and believe that higher incomes will make them Imppier: or are they motivated by something other
than the pursuit of happiness? This paper argues for the latter. The paper begins by exploring this
question, reviewing the literature on income and subjective well-being, and discussing of the role
of utility in decision making. This paper then argues that three main factors lead us to value
increased income even if it does not make us happier. First, happiness is just one value among many,
and not the only conscious goal people set for themselves. Second, even when people are striving to
maximize happiness, our tendency to overweight short-term payoffs leads us to overvalue the short-
term rewards that income provides. Finally, | argue that our values-based decision making “m“up=t.1
with other motivational systems and evolutionary drives. Three evolutionary desires are discussed:
(1) to store resources, (2) to be sexually attractive, and (3) to manage our social relationships and
our personal identity within [|‘.|[h.. r=|.:unr1h|p1 While all three motivations play a role inour d
for increased income, this paper argues that it is the third — the use of money and consumption as a
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演示者
演示文稿备注
变动消费趋势：1 主观幸福感  2.反对奢侈的人
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To be continued...
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